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Mining Big Data...Quickly

Matt Saunders
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About Matt & Rosetta

Big Data: Where to Start?

Tools & Training!

Quick Applications of Big Data for SEO

Actionable Takeaways
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BEFORE AND AFTER




A Google Adwords
Keyword Planner
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Finding a BALANCE Between the Right Tools and the
Right Training Drives SCALABILITY!
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BUT, Despite All the Changes Being Implemented by
Google I'm Here to Remind You That...

KEYWORDS
still drive
search!!




B Basic SEO Keyword Research Typically
Seed List Follows These Well-defined Steps

Refine List We’'re training our team to leverage

Data Cube for all facets of content

marketing research:
Final Selection

Product Pg. Blog

Optimization Content Rich Media
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Four Use Cases
In Four Minutes!
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Product Page Competitive Gap Analysis

Scenario: What we observed:
= Tracking a finite set of competitors and = Qverstock owns a significant SOV with a
keywords which we've researched single page holding prominent visibility

extensively already u

B zales. com (31.26%)

B overstock.com (21.45%)

B kayv.com (14.77%)
tacori.com (8.05%)

B amazon.com (5.01%)

B blucnile. com (4.55%)

M tiffany.com (3.87%)

M walmart.com (1.90%)

M Others (5.538%)

= Need to identify content expansion
opportunities around “wedding bands”
keyword theme

owverstock. com ; 21.45%

Domain Page iy e g

1. zales.com zales.comy/family/findex jspicategoryld=3280870 wedding bands for women|1}, women wedding bands{3)

ttpv zales.com/category/index. jspTcategoryld=13337262 women's wedding bands{3). womens wedding bands{2)
2. overstock.com meneWedd ing-Bande/1 6oc|VEIAING bands for women{2). women wedding bands(Z),
- CTT R T T vomen's wedding bands{), womens wedding bands{1)

it waw kay com/ContentVlewTcatalogld=100018 angld=-1&storeld=101 wedding bands for women{3}, women wedding bands{1}

Tt Annan kay comyenskaystoreivomens-wedd ng-band-10k-white-gold-24 women's wedding bands{2 |, womens weddIng bands(3)

3. kay.com

t
f
http e overstock comyddewelry-WatchesMomens
I
f




Quickly Uncover New Keyword/Page Opportunities

Data Cube
Lewverage the industry's most poweriul on demand research technology to analyze your competitors' and your own crganic search footprint.
24 Socale (US) hittp:/fwnnnw overstock comyewal - edding-Bands/16064,/subcat.html @ Search
View All Results dentify High Ranking Keywords Discover Long Tail Keywords Explore Content Strategies Filters Y
—_—
— L
767 601 75 114 PE—
Ranked cn FEIQE 1 Ran (] Keyword = Blended Rank < Page = Search Volume ~
WOomen 11 wonw.overstock.comyJ ewelry- ches/AWomens-Wedding-

[} wedding bands for women 10 wonnw.overstock.comdJewelny: es/Momens-

wedding bands for women z wonnw.overstock.comydJewelny:
=T white gold 21 wonww.overstock.comyJewelry- ches/MWomens-Wedding-
(] rose gold rings 21 wonw.overstock.comyJ ewelry- ches/AWomens-Wedding-

= diamond wedding bands o wonnw.overstock.comdJewelny:

= diamond wedding bands 5 wonnw.overstock.comydJewelny:

A o diamond rings for women www.overstock.comyJewelry-
SIX neW keyWO rd = white gold we ng bands www.overstock.comyJewelry-

white gold wedding bands 12 wonnw.overstock.comdJewelny:

Opportu n iti es | [ rose gold wedding band | 11 WAL OVErSTOCK.COmyJ evvelry-y
E

ches/Womens-Wedding-

. 1 diamond bands z WnWWLOVErSToCK.comyJ evwelry-% ches/MWomens-Wedding-
represe ntlng 37K [ diamond bands 14 WANWLOVE rSTOCK.comyl ewel ry-yy. /
) 14k gold wnw.overstock.comyewelry:
| (] rose gold ring | 21 WL oveErstock.comyd ewelry:

amond bands 15 wnw.overstock.comyewelry:

monthly searches
identified in 60 =

nd wedding bar r WOomen 3 WL oveErstock.comyd ewelry:

myJewelry:

WY OVETSTO

dding bands

[} nd wedding bands for women WL oveErstock.comyd ewelry:
Se C O n d S | O for women 1 wnw.overstock.comyd ewelny-yy.
. = wedding bands 10 WL oveErstock.comyd ewelry: -Bandsy, 1606
o edding bands 1 WnWWLOVErSToCK.comyJ evwelry-% ches/Momens-Wedding-Bands
= womens wedding bands 11 wonw.overstock.comdd ewelny-YWatches/Momens-Wedding-Bands, 1606

mh
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Building a Business Case for Content Marketing Strategy

Scenario: 24 Googls US) httpu’fhlog.hlmreg-g.comf Q Search

View All Results Identify High Ranking Keywords Discover Long Tail Keywords Explore Content Strategies Filtars Y
—_—

= Client is frequently motivated
. 524 45 &% 44 5% 43 5%
tO take aCtlon based On Total Organic Keywords Ranksd on Pags 1 Ranksd on Page 2 Ranksd on Page 3
competitive insights

*§ Googls {US] hitp://ext homedepot com/community/blog/ Q Search

= Content strategy has been
presented and approved but

View All Results Identify High Ranking Keywords Discover Long Tail Keywords Explore Content Strategies Filtars Y
—_—

. 14,490 3,050 212 2,042 123% 1,871 123
mOVI ng SlOWIy Total Organic Keywords Ranked on Fage 1 Ranksd on Page 2 Ranksd on Page 3
What we observed: =
*§ Googls {US) hitp/Awvow lowes com/creative-ideas/ Q, Search
] Targ et com pet'to IS have S|g N |f|Cant View All Results Identify High Ranking Keywords Discaver Long Tail Keywards Explare Content Strategies Filtars Y
lead in b|0g VISIblllty 17,807 4,794 25% 3,218 1% 2,548 11

Total Organic Keywords Ranksd on Pags 1 Ranksd on Pags 2 Ranksd on Page 3
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Those of Us with Egos Don't Like to Lose!

Blog Competitive Analysis

20000
18000 m Total Organic Visibility 17,807
16000 B Page #1 Visibility

14,490

Outcome:

High-level competitive
analysis sound bite
identified in 60 seconds!

Home Depot
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Aligning Rich Media Strategy with SERP Landscape

Scenario: 24 Google (U3) mobile daposit

= FI nanCIaI SerVICe CI Ient View All Results Identify High Volume Keywaords Discover Lang Tail Keywords Explore High Value Keywords
launching a new (to them) mobile N —
depOSIt feature a8 25 28% 1921% 43 8%
= Our team taS ked Wlth helpl ng to Total Suggsstsd Keywords High Compstition Laval Madium Compstition Laval Low Compstition Lsvel
promote the launch
Keyword % SearchVolume | Competition% Keyword Value% Universal Listing
deposit slip 2,900 High 97 Videos
walls fargo mebils deposit 2,900 Low 95 Videos
Wh at We O bserved : order checks online chaap 1,900 High 96 Vidsos
- RlCh med |a represents an bank of amarica mobile deposit 1,600 Low 99 Vidsos
mobile deposit 1,300 Madium 96 Imagas,Videos
Opportunlty for galnlng addltlonal chass mobiles daposit 1,300 Low 9z Vidsos
print checks 1,000 High 37 Videos
SERP exposure mobile check deposit 1,000 Medium 32 Imagas,Videos
mobile monay 1,000 Msdium 95 Imagas,Videos
deposit check onling 330 High 96 Videos
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Both Image & Video Frequently Ranked in Related SERPs

GO Sle well fargo mobile deposit

Web Mews Images Shopping Maps More -

Wells Fargo Mobile® Deposit Demo - YouTube

www.youtube. comiwatch?v=0DV_px-stgrw =

Mar 26, 2013 - Uploaded by Wells Fargo
L=y and securely from your smartphones

¢ I

Search tools

Watch this shortvideo to learn how to deposit checks quickly

Identified rich media
opportunities based on
competitive insights and

SERP landscape in

60 seconds!

Images for mobile deposit

Sachot Averics
Merrill Lynchk

Quicker cash access
Fewer trips to the

Remote Deposit Service Online

Reduced trips to the bank
Improved cash flow

Enhanced cash visibility
Increased processing efficiency
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Local Thought Starters

Scenario:

= With the introduction of local
carousel Google has ramped up
frequency of local results

= Client wants to better understand
opportunities for local optimization

What we observed:

Four Seasons New York - \isit Four Seasons Official Site
e S COMMamYers *

Fhotos & Wdeos
L Raghadl Baat Spa

Four Seasons Hotel NY - ORBITZ com
£5] wwn ciincomFour Seasons ~

oms i Four Saasons NYC. 57 Exat 5

Baok S Wew York 10022
Ratinga £ 1 1

Ovice Cicereica Eeao Canradading biouVogw binialy Beas Sdoog) Toung

Four Seasons
Hotel New York

*§ Googls (US}

= Prominent competitors visible
across a substantial number
of carousel results

View All Results

390

Total Universal Results

www fourseasons com/newyark/

Identify High Ranking Keywords Discover Long Tail Keywords

563 952
B Caroussl

22 3%
@ Places

3 0%
2 Images

o
0%
= Vidaos

. hY

Explore Content Strategies
- .

Universal Results
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Knowing What Queries Trigger Local Listings
Is Half the Battle

Keyword % Blended Rank < Page & SearchVolume ¢| Category ¢ SubRank?
hotsls in manhattan 1 www foursaasons.comynawyork/ 8,100 Caroussl 18
manhattan hotsls 1 www. fourseasons.com/nawyork/ 5,400 Caroussl 19
new york otsl deals 1 www foursaasons.comynawyork/ 4400 Caroussl 1
nyc hotsl deals 1 www.fourssasons.com/nswyork/ 4400 Caroussl 1

four seazons myc

bast hotsls in nyc

Hotels in Midtown Manhattan

« Hotels near Central Park Points of interest identified
« Hotels near Lincoln Center NYC

« Times Square hotel deals
- Etc. y substantially increase local

new york city hotsl deals
manhattan hotsl

bast hotsls in naw york city
hotsl deals nyc H H

hotals in manhattan new york aS a pOte ntl al Opportu n Ity to

hotsls in manhattan ny

hotsls manhattan

hotsl in m g . .

hotsl:®Ear cantral park 1 www.fourseasons.com/newyork/ 1,300 Caroussl 9 fOOtprlnt In 60 SecondS!
hotsl manhattan 1 www.fourseasons.com/newyork/ 1,000 Carouzsl 17

hotsls in midtown manhattan 1 ww. fourssasens.com/nawyork/ 1,000 Caroussl

5 star hotsls in nyc 1 www fourssasons.com/nswyork/ 880 Caroussl 5

caniral park hotsls 1 www. fourssasons.comy/newyork/ 830 Caroussl 9

hotsl deals in nyc 1 www.fourseasons.com/newyork/ 880 Caroussl B
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Takeaways:

1.

Tools make consumption of Big Data much more palatable

. Educating your team in using tools to creatively solve real-world

challenges is key

. Embrace the constantly changing SERP landscape as an opportunity

. Gleaning insights from Big Data doesn’t need to take a substantial

amount of time
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Matt Saunders
_l_

347.332.7814
matt.saunders@rosetta.com
99 Hudson St. 11t Floor
New York, New York 10013

Twitter:
@MattSSaunders

LinkedIn:
https://www.linkedin.com/in/matthewssaunders
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https://twitter.com/MattSSaunders/
https://www.linkedin.com/in/matthewssaunders
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Thank You

Matt Saunders




