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Enough About Us...
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Where Do We Focus?

June 2014
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= ‘shorts’
= Ave position 8
= 49,100 searches
= Ave order val - $40.00

= ‘jackets’
= Ave position 3
= 8,100 searches
= Ave order val - $80.00
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KW Focus is Too Vague
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Data Sources

A Google AdwWords

Keyword Planner

GO x)gle Webmaster Tools
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Search Opportunitv Forecasting Keyword groups revenue opportunities v Show Me

Introducing Search Opportunity Forecasting

/ Identify the potential revenue of the keyword groups that will deliver great value to your business.
Build a compelling case to drive your SEQ efforts based on these opportunities.

Analwza Your Nata - Eacpe and Track Vour HinhWalua
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Conv.

Drasses 9 3.40% $47 31 405,500

| 1753

Plus Size 7 3.40% $62 26 63,160
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Tip 1: Spotting New KW Groups

GO 816 Webmaster Tools

maxi ‘dresses

+ maxi skirts Impr.  Clicks Av Pos Sum data separately
" e dress 22,228 1,950 25 *maxi* & *dresses*

+ black maxi dresses

+ dresses _
+ peplum dresses Impr. Clicks Av Pos
+ red dresses 420,123 61,800 5.5
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Tip 1: Spotting New KW Groups

= Titles
word L 8

= ‘Category name | Brand.com’ maternity 250,220
christmas 247,800
jackets 239,060
vivienne 230,120
westwood 230,120
trainers 228,470
online 214,810
jumpers 213 810
onesie 205,230
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Tip 2: Spotting Issues with ‘words’

‘ ’ "'). 24/ ax
u ">UE 2.5/

"HUH 3</ a3
less than expected share of impressions e
lower ave pos
"HUH 4</ &8s
. "HUH 4.5/
... however, site ranks well for
unmodified version search term UK 5</a

"HUE 5.5
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Tlp 3: I\/Ilnlng Long Tail GO\)SIQ Webmaster Tools

Your product or service

Keyword Planner

Add ideas to your plan S S PSPPI ot Modify search
Targeting |7
. Search volume trends 3
United States L4
. Average monthly searches
All languages L4 g v
2M
Google 'd
1.5M
Megative keywords !
1M
Date range |7 S00K
Show avg. monthly searches -
for- Last 12 months Jul 2013 Oct Jan Jun 2014
Customize wour search |7 Ad group ideas Keyword ideas =~ 4 Download Add all (900)
Keyword filters = A th 5 ted bid  Adi h
Search terms ] Competition 7 ugges impr. share Add to plan
searches |7 7 ?
Keyword options 4
cloud computing L 40,500 High Uk£44 .48 0%

Show broadly related ideas

Hide keywords in my account . .
AT - ) colocation L~ 4400 High UK£25 92 0%
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Tip 4: Grouping for Seasonality / Trends

word w | vol Al pos |+ |Trend |~
online 214,810 2.09|
jumpers 213,810 7.66| /
onesie 205,230 4.64| -
shirts 202,700 2.21| 7~

| Share |m éﬂ%ﬁmﬁmﬁ @brightedge ~ #Share14 ~ %§ 4 1]

1



Tip 5: Prioritizing international markets
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Takeaways — Starter KW DB sheet

Bottom/ To Percentage Value
Seect Minimum Search Vo IECNNNNCTES

SEARCHLABOTORY :
Global Search Engine Marketing Average Position Range Bottom 75% _

Search Volume greater than 91,456 Average Position below 6
Word Search Volume Average Position Search Volume Trend

jackets 95,307 7.15 NN
VA

Toggle Trend Data
dresses 127,480 7 66
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Thank you!

http://bit.ly/searchlabs14
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