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5 Tips – Data, Scale & Prioritization for SEO:

The Enterprise Level

Company logo

Chris Attewell, Senior Vice President, Americas
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Chris Attewell
Senior Vice President, Americas
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SEARCHLABORATORY

 36 countries

 18 languages

Organic
SEO

Content marketing

Online PR

CRO

Paid

SEM RTB

Display
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Enough About Us…
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Where Do We Focus?

 ‘jackets’ 

 Ave position 3

 8,100 searches

 Ave order val - $80.00

 ‘shorts’

 Ave position 8

 49,100 searches

 Ave order val - $40.00



7

@brightedge #Share14



8

@brightedge #Share14

KW Focus is Too Vague
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LOTS

of

DATA!
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Data Sources
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maxi dresses
Impr. Clicks Av Pos
18,123 1,800 3.5

Impr. Clicks Av Pos

420,123 61,800 5.5

Sum data separately

*maxi* & *dresses* 
+ maxi skirts

+ maxi dress

+ black maxi dresses

+ dresses

+ peplum dresses

+ red dresses

22,228 1,950 2.5

Tip 1: Spotting New KW Groups 
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Tip 1: Spotting New KW Groups 

 Titles

 ‘Category name | Brand.com’

‘Category name | Br�KW KW #itles
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Tip 2:  Spotting Issues with ‘words’

‘uk’
less than expected share of impressions

lower ave pos

… however, site ranks well for 

unmodified version search term 
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Tip 3: Mining Long Tail

De-dupe with current list of BrightEdge KW’s - & review
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Tip 4: Grouping for Seasonality / Trends
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Tip 5: Prioritizing international markets
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Takeaways – Starter KW DB sheet



20

@brightedge #Share14

Thank you!

@searchlabs

http://bit.ly/searchlabs14


