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Paid, Owned, and Earned Digital Marketing

The practical guide to converged media
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About Noble Studios

Founded in 2003, Noble Studios is a top 20 digital marketing
agency Iin the U.S. and BrightEdge Certified Agency partner.
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Practical Converged Media

« If you are new to the
converged world or a lean
team follow a defined
process

« This approach allows you
to start small and scale
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So Many Channels So Little Time

Advertising

ot FRPC
Display
Retargeting
Native Ads
Social Ads
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So Many Channels So Little Time

Leverage Paid,
Owned and
Earned for a
comprehensive
strategy

Earned Owned
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So Many Channels So Little Time

Leverage Paid,

Owned and Benefits will include:

Earned for a - Applied learning

comprehensive across channels

strategy Constantly
s SN . —— improving

performance
- Internal alignment
"""""" - Risk mitigation
Earned Owned ’ >
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What’s Causing our Converged World?

I-want-to-go I-want-to-do I-want-to-buy
moments moments moments

[-want-to-know
moments
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Renown Health Case Study

« Affordable Care Act required changes to marketing
— Content is a crucial piece of the healthcare marketing

« Our initial work utilized BrightEdge to focus on SEO
— Eight in ten U.S. adults seeking health information online began at
a general search engine (Pew Research)
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Renown Health Case Study

* Noble is the Digital AOR for Renown Health
— Large Nevada health network w/ 5,500 employees

* Problems include limited resources, budgets, and new to content
marketing approach

ME noble studios’

@brightedge #sharel5



Renown Health Content Ecosystem
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Kids Health

Become an expert parent by reading kids health acticles about exercise, nutrition and more.
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A game of basketball will give
your heart, lungs & legs
a good workout.
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Search Provided Content Gaps

3 Tips to Prevent Heart Disease % UncoverEd that people

(@] £ v 0 use question-based
October 9, 2014 | Live Healthy SearCheS

Troy Wiedenbeck, MD, of Renown Institute for Heart & Vascular Health provides three simple steps you

can take right now to help prevent heart disease. ath i h OW to p re p are fo r

The track to a healthy heart is not a sprint, but a marathon. And if slow and steady truly wins the race,
the healthy lifestyle habits you implement today can help you maintain good heart health now and in

L]
hernia surgery.”
L]
And while there are some heart disease risk factors you cannot change — family history, sex or age —
there are things you can do to strengthen your heart. Dr. Troy Wiedenbeck, a northern Nevada native ° T h = h = h I - h d h
who recently joined the team of heart specialists at Renown, offers three simple steps you can take I S I g I g te W at
today to help prevent heart disease tomorrow.
trends and seasonality
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Finding Content Marketing Opportunities
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Content Ideas from “Accidental Rankings”

Keyword ¢ Blended Rank Change <
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Why Do My Kidneys Hurt (Flank
Pain)?
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The Blueprint
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Renown Health Case Study

Channel Strategy

Changed culture of analysis
paralysis

Goals Utilized organic results to expand into

s Testing multivariates and
other media channels

e  Established Goals for different content types

content marketing PPC

Augmented macro Display, Retargeting
conversion only focused Social
measures

Lower the overall risk of paid
media by pushing content that
has higher likelihood of success

Content Syndication

Measure

: e Accurate attribution model and assist scoring
Buyer’s Journey

e Understanding the impact of micro conversions

e Created content associated with against overall ROI

Attraction, Engagement, Conversion,
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BrightEdge Tools — Page Groups
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BrightEdge Tools — Channel Mix
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BrightEdge Tools — Universal Results

»§ Google US ¥ everydayhealth.com

Overview High Ranking Keywords Long Tail Keywords Content Strategies Site Comparison

Universal Results

4,294 2% 1,705 6% 0 3 150% 0 2 586 V0.73% 0
Total Universal Results @Images @Uideos ﬂ:l]{'.arousel @ Places ()=Quick Answers ®5Local 3-Pack

noble studios’

@brightedge #sharel5




Renown Results

* Inthe last 12 months grew the BestMedicine.org news site from 23k to
36k monthly visits with a flat media budget

* Organic traffic up 62%

« Bounce rate down 21%

« 36% site conversion rate

* Average paid media CPC is 26% below healthcare industry average
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Renown Key Result
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Hitting the Sweet Spot

* You will know you are doing the job right when:

— Learnings and data from one channel can be quickly applied to the others
— More overall traffic and conversions at lower cost per

— Reaching your audience more frequently without a negative impact on
engagement metrics

— Increased searches and brand mentions in organic search and social
media as a result of cross channel promotion
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Practical Takeaways
« Always start with goals in mind that are reflective of a
realistic buyer’s journey.

« Aggregate the findings AND review in individual
channels to make sure that you leverage learnings
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Practical Takeaways

 Consider and model for attribution

« Test and iterate every time

« Acknowledge this shift is hard, but the changes in your

company culture can occur quickly based on data and
results
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