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Leading The World Of Hospitality For Nearly 100 Years
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Our Top 5 SEO Hurdles
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Defining Microsites 
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• Short term promotional 
campaigns

• New product launches
• Foreign language content 

offerings for International 
customers

• Marketing to a business 
segment with a different 
target audience.

Where Microsites Can Work

A microsite is a standalone web page or site that is used to provide information 
about and/or promote something separately from a business’s parent website.  
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The Trouble With Microsites
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If not carefully executed, microsites can have a negative impact on 
performance – particularly for organic search.

• Compete in SERPs with the corporate 

website.

• Diminish link equity and social signals.

• Contribute to inconsistent NAP issues.

• Dilute brand identity and confuse 

customers.

• Create a disorienting user experience. 

• Eliminate cross-sell opportunities.
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Impact On Organic Traffic Growth 

Summary: NYC hotels without a microsite experience 
higher YoY growth in organic search traffic than the hotels 
with microsites.

Sample of 4 Full-Service Hilton Worldwide Hotels in the NYC Market
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Taking Two Bites From One Apple Is Risky 
Business 
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• Both sites rank for the same 
queries, so they are visible 
within the same set of search 
results.

• May appear as though the 
goal is to drive out 
competition by saturating the 
SERP’s.

Even though the wording is different, most of these microsites are simply repackaging 
information found on the hotel’s corporate website. 
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The Big Debate – Is It A Doorway Or Not?
With SEO, there is always a bit of “reading the tea leaves” that takes place. 

• Recent Google updates elevated concern 
that these microsites may carry the risk of 
being perceived as a version of a doorway 
page.

• Only Google knows for sure what 
constitutes a doorway page. But even a 
miniscule amount of risk was not worth the 
potential loss.
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Closing The Door On Microsites 
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While some microsites have driven incremental value, in most cases they 
end up being a competitor to the hotel’s own visibility and sales. 

In order to protect our most 
valuable digital asset (Hilton.com) 
and grow the organic search 
channel, we developed an 
objective two–step approach for 
retiring many of these microsites. 
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Leveraging the BrightEdge Data Cube 
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The new Site Comparison 
feature provided the ability to 
evaluate whether the microsite’s 

content was largely duplicative 
of the hotel’s corporate website. 
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Analyzing Keyword Relevancy and Distinction

Generic keyword 
visibility exclusive 

to this London 
hotel  microsite

If Google is unable find a substantial amount of differentiated content on the microsite, it will show in what 
keywords it’s being ranked for.
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Delivering The Redirect Message
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Progress To Date
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To Microsite, Or Not? Key Considerations

• Target audience should be very narrow and specific – NOT the same audience as 
your primary website.

• Will require dedicated resources to maintain, plus a separate marketing plan and 
goals. 

• Avoid the “digital whiplash” effect of sending users back-and-forth between the 
microsite and your primary site. 

• Establish best practice guidelines for microsites. Have a solid plan in place for 
their governance and maintenance. 
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When it comes to SEO, there is greater reward in focusing your efforts on one 
primary website. But if a microsite is a must-have, keep the following in mind to 
avoid the pitfalls.
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Takeaways For The Road Ahead

• HAVE PATIENCE. SEO is a marathon, 
not a sprint. 

• One team, or even one person, can 
have a serious impact on an 
organization. 

• Believe in your vision, be willing to take 
risks and don’t back down. 

• Roadblocks and miles of red-tape are 
common in enterprise SEO. Don’t get 

discouraged – embrace the challenges 
you have ahead. Insert 

Speaker 
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